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The African continent, known for its abundant natural resources and vibrant economies, holds a 
significant position in the global commodities trade. According to the United Nations Conference 
on Trade and Development (UNCTAD, 2021), Africa contributed more than 21% of the world’s 
mineral exports in 2020, making it a substantial player in the global commodity market. Africa 
serves as a major supplier of commodities such as gold, platinum, diamonds, copper, and oil, 
making it a crucial hub for global trade (World Bank, 2021). Additionally, Africa plays a significant 
role in the global trade of goods like cocoa, coffee, tea, and various cash crops (African Development 
Bank, 2020). However, Africa faces several challenges in the commodity trade despite its abundant 
resources. Inadequate infrastructure, including insufficient energy and transportation systems, 
hinders production and distribution within the continent (World Economic Forum, 2021). 
Furthermore, trade restrictions, bureaucratic red tape, and inconsistent regulatory frameworks pose 
obstacles to both intracontinental and international commerce (African Union, 2019). To fully 
capitalise on its potential in the global commodity trading market, Africa needs to address these 
issues. 

Although approximately 85% of Africa’s merchandise is exported to other continents (African 
Union, 2018), Africa’s share in global trade remains negligible, accounting for only 2.7% compared 
to the developing Asian region’s 34% share of global merchandise (UNCTAD, 2019). Moreover, 
a small number of countries dominate Africa’s share of global trade, with five countries accounting 
for 60% of this trade based on UNCTAD data from 2014 to 2017. This highlights the limited 
intra-African trade and the marginal participation of most African countries in international trade. 
The literature presents mixed evidence regarding the benefits of economic integration, such as the 
African Continental Free Trade Agreement (AfCFTA). However, some experts suggest that the 
AfCFTA has the potential to increase intra-African trade by approximately 19% (Geda and Yimer, 
2019). Similarly, Nwankwo & Ajibo,  (2020) stated that the AfCFTA will  promote socio-economic 
development in Africa  by liberalising intra-African trade in goods and services. In the same vein, 
(Saygili et al., 2018) noted that  if properly explored and implemented, the AfCFTA could lead to 
significant trade liberalisation in the long run.  
 
To leverage the opportunities brought about by the AfCFTA, a pairwise Product Opportunity 
Index was constructed, considering factors like social connectedness and the intersection of export-
import commodities for each African country. The index identifies and recommends top countries 
for a particular African country to consider exporting specific commodities to, under the AfCFTA 
trading terms. The African Continental Free Trade Area is a milestone for future continental unity, 
regional integration and deeper economic ties. (Parshotam, 2018).
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The report also emphasises the unique economic opportunities and trade potential for Namibia in tourism, 
the creative economy, and technology. Despite strong trade relationships within the Southern Africa region, 
Namibia has significant opportunities for trade with other regions, particularly countries with which it 
has strong social connections. The index utilises Facebook’s Social Connectedness Index and commodity 
intersections for each African country through pairwise analysis. The SCI-Trade platform2 provides further 
information on opportunities based on country or commodity.

The focus of this report on Namibia centres around the top five non-industrial exportable products or 
commodities with little to no entry barriers, using data from 2021. The report highlights opportunities 
for Namibia within African countries for five commodities (non-fillet frozen fish, bovine, beer, salt, 
and tomatoes). Although Namibia has the capacity to export approximately 874 products, the Product 
Opportunity Index (POPI) designed by CcHUB is used to identify the top five African countries for each 
commodity. The selection criteria prioritise new opportunities and ease of doing business facilitated by the 
AfCFTA outside of the Southern Africa regional economic area. However, all countries within the region 
that Namibia can commercially export these products to are also identified.



Namibia is a significant player in the global commodities market, with a diverse range of exports contributing 
to its economic growth. Diamonds are the country’s leading commodity export, representing 19.54% of 
total exports at the value of (922,289,929 USD), followed by radioactive chemicals at 12.70% at the value 
of (599,369,942 USD).  Namibia’s diamond industry benefits from extensive reserves and a well-established 
mining sector, while its radioactive chemicals cater to global demand (Munier, 2016; Namibian Ministry 
of Mines and Energy, 2021). Notably, Namibia ranks 16th globally in diamond exports, with Botswana, 
the United Arab Emirates, Belgium, the United States, and Singapore being key destinations (OEC, 2021). 
Raw copper is another significant export, contributing 11.35% to total exports at the value of  (535,446,120 
USD) supported by the growing mining sector. Gold also holds a notable position, accounting for 9.24% of 
exports at a value of  (435,811,350 USD) resulting from both large-scale and artisanal mining (International 
Trade Administration, 2022). These commodities showcase Namibia’s economic diversification and ability 
to meet global demand. Additionally, fish fillets make up a significant portion of Namibia’s global exports, 
accounting for 6.93% of total exports at the value of (327,172,449 USD). Namibia’s coastal location and 
abundant marine resources enable a thriving fishing industry, with fish fillets finding their way to markets 
worldwide. Spain, Italy, South Africa, France, and the Netherlands are the main destinations for Namibia’s 
fish fillet exports (Barnes et al., 2021; OEC, 2021).

01 WHAT DOES NAMIBIA EXPORT GLOBALLY?

FIG 1: What Namibia exports globally1

1 https://oec.world/en/visualize/tree_map/hs92/export/nga/all/show/2019/
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Namibia's export profile extends beyond the global market, with a significant presence in intra-African trade. 
Within Africa, Namibia exports a range of commoditvvies (non-fillet frozen fish, bovine, beer, salt vand 
tomatoes) contributing to regional economic cooperation and integration. These commodities contribute to 
Namibia's trade relationships with other African countries, promoting regional economic development and 
integration. The commodities will be expanded upon in the next section of the report. 
 
Through intra-African trade, Namibia harnesses its strengths in various industries to forge partnerships and 
strengthen economic ties within the continent. Namibia's commodity exports not only drive its economic 
growth but also foster  regional and international trade partnerships and solidify its position in the local and 
the  global market (Mushendami, 2010) and (Kalumbu, & Sheefeni, 2014).



Namibia participates significantly in intra-African trade in addition to global trade. The table below shows 
some of the major goods that Namibia trades with other African nations, highlighting its active involvement 
in regional trade alliances.

Non-fillet frozen fish is one of the main commodities traded within Africa by Namibia, with a trade volume 
of ($211,036,838 USD). Due to its coastal location and thriving fishing industry (Albert, 2008), Namibia 
is able to supply neighbouring African countries with high-quality fish products, promoting regional trade 
and cooperation in the fisheries industry. The top two neighbouring African nations to which Namibia sells 
its non-fillet frozen fish are Zambia and South Africa. Namibia exported ($13.8 million) worth of non-fillet 
frozen  fish in 2021, ranking 70th in the world for non-fillet fresh fish exports, according to OEC (2021). 
Non-fillet Frozen Fish ranked 3rd with over (236M USD) as Namibia’s 3rd  most popular export in the same 
year. Zambia ($133k) and South Africa ($621k) are Namibia’s two top African export markets for non-fillet 
fresh fish. (zambia 40 %, 19% to Mozambique, 15 % to south africa, zim and benin combined about 5%). 
It is very important to note that Benin can actually take more non-fillet frozen fish from Namibia that it 
currently imports.  
 
Similarly, Bovine products play a significant role in Namibia’s intra-African trade, with a (72,399,987 USD) 
trade volume. Namibia’s cattle industry, which is renowned for producing high-quality beef, helps the nation’s 
exports within the African continent by meeting the demand for products made from cows in surrounding 
markets (Chiriboga et.al, 2008). Cattle production in Namibia is set to reach 1.6 million heads by 2026.
This is an increase of 0.7% from 2021, when the country had 1.5 million heads (Report Linker, 2022). The 
neighbouring countries where Namibian bovine products go mostly are South Africa (95 %) and Angola (over 
4 %) and the remaining to Botswana, Zambia and Zimbabwe (1%)  according to ReportLinker (2022).
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02 NAMIBIA’S CURRENT INTRA-AFRICA TRADE

Another important item in Namibia's intra-African trade is beer, a popular beverage in many African South-
ern Africa nations. Namibia's breweries cater to the preferences and tastes of consumers throughout the 
region with a trade volume of (67,524,777 USD), facilitating cross-border trade partnerships and fostering 
economic integration. Currently Namibia Breweries Limited  exports 60% of its production to South Africa 
and 22 other countries world-wide (Namibia Breweries Limited, 2022). Other companies that produce 
beer in Namibia are Namib Dunes Brewery with a total of 6 beer product count, Camelthorn Brewing Co. 
(NBL) with a total of 12 beer product count, Skeleton Coast Brewery with 1 beer product, the Beer Barrel 
Brewery with a total of 5 beer product count and Tholch-Brew with 2 beer products.  Namibia also partici-
pates in the intra-African salt trade, with a total trade value of  39,436,929 USD. Huge salt pans in Namibia 
serve as a valuable resource for surrounding nations, meeting their needs for salt and promoting regional 
trade in this crucial commodity.Namibia Exports of salt, pure sodium chloride, sea water to Swaziland was 
US$2.88 Thousand during 2019, according to the United Nation COMTRADE database on international 
trade. In conclusion, with a total export volume of 4,511,209 USD tomatoes, the tomato industry in Na-
mibia has experienced remarkable growth in recent years, fueled by favourable climatic conditions, advanced 
farming techniques, and the dedication of local farmers (Gwebu & Matthews, 2018). 
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FIG 3: Countries Namibia is currently trading with

FIG 2: Top 5 commodities using export value but with no barrier to market entry

Namibia's trade in non-fillet frozen fish, beef products, beer, salt, and tomatoes is an excellent example of the 
nation's dedication to regional trade alliances and its contribution to the expansion and development of neigh-
bouring African countries.
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03 CURRENT TOP SOURCES OF COMMODITIES NAMIBIA EXPORTS 



04 WHAT TRADE OPPORTUNITIES EXIST?
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We project what trade opportunities exist based on the following trade conditions: 

Expectations that trading on the basis of AfCFTA will increase intra-African trade 

Evidence that countries’ social ties can influence their trade 

Availability of export commodities from Namibia in relation to the imports of each other 
country in Africa 
 
The SCI-TRADE model presents Opportunities Index4 for Namibia within the Free Trade Area, as 

We focus on the top five countries outside the region (Southern  Africa) to take advantage of opportunities 
brought about by AfCFTA, and those countries are selected by our Product Opportunity Index (POPI). 
 
We highlight all the countries within the range of the recommended top 5 by identifying countries within the 
region where Namibia can commercially export the product.

Top recommended commodities Namibia can commercially export using POPI

Namibia has a significant opportunity to explore the trade potential of exporting non-fillet frozen fish. With 
its pristine coastline and thriving fishing industry, Namibia can establish itself as a reliable supplier of high-
quality frozen fish products (Nat, 2016).

Commodity 1: NON-FILLET FROZEN FISH

Trade Potential in Central Africa -  (Congo- Brazzaville and Congo - Kinshasa)
Namibia can tap into the Central African market for non-fillet frozen fish exports. According to the 
Product Opportunity Index, Congo - Brazzaville and Congo - Kinshasa are prominent countries in 
this region, with scores of 91.49 and 88.91, respectively. These countries exhibit a strong demand for 
frozen fish products due to their geographical proximity to the coast and a growing population with an 
increasing appetite for seafood (Tchomba et.al, 2020). Through the establishment of trade partnerships 
with Central African countries, Namibia can supply them with a steady stream of non-fillet frozen fish, 
meeting their demand for seafood products and contributing to their economic growth.



Fig 1: Top 5 African countries by POPI that import Non-fillet frozen Fish that Namibia produces/exports

Fig 2: Top African countries in the same region that import Non-fillet frozen Fish that Namibia produces/exports

Trade Opportunities within Southern Africa - (Angola, South Africa, and Zambia)
Namibia can also explore trade opportunities for non-fillet frozen fish within the Southern Africa 
region. Angola, South Africa, and Zambia, with Product Opportunity Index scores of 91.82, 90.99, 
and 90.95 respectively, exhibit a strong demand for seafood products due to their coastal regions 
and growing economies (Mussa et.al., 2017).  If Namibia can capitalise  on its proximity and effi-
cient logistical networks with these countries,  it can establish trade channels  for effective trade of 
non-fillet frozen fish.

Trade Opportunities in Western Africa -  (Ghana, Côte d’Ivoire, and Nigeria)
Western Africa presents another promising trade opportunity for Namibia’s non-fillet frozen fish 
exports. Ghana, Côte d’Ivoire, and Nigeria, with Product Opportunity Index scores of 89.99, 
87.31, and 86.85 respectively, have a growing demand for seafood products (Zhou & Staatz, 2016).  
These countries boast a vibrant culinary culture and a significant consumer base, creating a favour-
able market for Namibia’s frozen fish (Alhassan et.al, 2013) and (Dauda et.al 2016). Leveraging its 
abundant fish resources, Namibia can position itself as a trusted supplier of non-fillet frozen fish to 
Western African countries. Establishing trade partnerships with these nations will not only expand 
Namibia’s export market but also promote economic cooperation and cultural exchange between 
the two regions.
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Commodity 2: BOVINE

Namibia, renowned for its extensive livestock farming and favourable climatic conditions, holds significant 
potential for the export of bovine products (Naziri et.al 2015).  With its vast grazing lands and high-quality 
livestock, Namibia can establish itself as a reliable supplier of bovine products. 

Trade Potential in Central Africa - (Congo - Kinshasa) 
Namibia can tap into the Central African market for bovine exports. According to the Product  
Opportunity Index, Congo - Kinshasa is a prominent country in this region, with a score of 83.9.  
With a growing population and an increasing demand for high-quality meat, Congo - Kinshasa presents 
a favourable market for Namibia’s bovine products to reduce the defaunation happening in the country 
due to heavy pressure on bush meats (Mbete et.al, 2011). By establishing trade partnerships with  
Central African countries, Namibia can meet the demand for bovine products, contribute to the region’s 
food security, and enhance economic ties between the two nations.

Trade Opportunities in Eastern Africa - (Kenya)
Eastern Africa also offers potential trade opportunities for Namibia’s bovine exports. Kenya, with a 
Product Opportunity Index score of 79.87, showcases a growing demand for quality meat products. 
Kenya’s population, economic growth, and evolving dietary preferences create a favourable market for 
Namibia’s bovine exports especially cow and goat meat. (Juma et.al 2010).  Namibia can leverage its 
expertise in livestock management and meat processing to cater to Kenya’s demand for high-quality  
bovine products. By establishing strong trade networks and ensuring efficient logistics, Namibia can 
meet Kenya’s requirements and build a mutually beneficial trade relationship.

Trade Opportunities in Northern Africa - (Libya, Algeria, and Egypt)
Northern Africa presents a promising market for Namibia’s bovine exports. Libya, Algeria, and Egypt, 
with Product Opportunity Index scores of 79.56, 78.9, and 78.2 respectively, demonstrate a growing 
demand for quality meat products. These countries have a substantial consumer base and a thriving food 
and hospitality industry (Agwa et.al 2017) and (Buzgeia et.al, 2021). By capitalising on this  
opportunity, Namibia can meet the demand for bovine products and contribute to the region’s food 
security while strengthening economic ties.

Trade Opportunities within Southern Africa - (South Africa, Angola, Zimbabwe, Mozambique, 
and Zambia)
Namibia can also explore trade opportunities for bovine exports within the Southern Africa region. 
South Africa, Angola, Zimbabwe, Mozambique, and Zambia, with Product Opportunity Index scores 
of 92.28, 89.53, 87.04, 80.71, and 80.23 respectively, exhibit a strong demand for quality bovine 
products. With its abundant grazing lands and expertise in livestock farming, Namibia can cater to the 
growing demand for bovine products in the Southern African market.
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Fig 3: Top 5 African countries by POPI that import Bovine that Namibia produces/exports

Fig 4: Top countries in the same region that import Bovine that Namibia produces/exports
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Commodity 3: BEER

Namibia, known for its brewing traditions and high-quality ingredients, has a significant opportunity 
to explore the trade potential of exporting beer (Naziri et.al, 2015). With its pristine water sources and 
favourable climate, Namibia can establish itself as a reputable supplier of beer products. 

Trade Potential in Central Africa - (Congo - Brazzaville, Congo - Kinshasa, and Equatorial Guinea)
Namibia can tap into the Central African market for beer exports. According to the Product  
Opportunity Index, Congo - Brazzaville, Congo - Kinshasa, and Equatorial Guinea are prominent  
countries in this region, with scores of 87.59, 85.21, and 84.97 respectively. These countries exhibit a 
strong demand for beer products due to their growing urban population and evolving consumer prefer-
ences (Jernigan & Babor, 2015). Namibia’s competitive advantage lies in its brewing expertise and the 
use of high-quality ingredients (Donadini & Spigno, 2021).By establishing trade partnerships with these 
countries, Namibia can supply them with a diverse range of beer products, catering to their demand for 
quality beverages and contributing to the growth of the regional beer market.

Trade Opportunities in Western Africa - (Cape Verde and Guinea-Bissau)
Western Africa presents another promising trade opportunity for Namibia’s beer exports. Cape Verde 
and Guinea-Bissau, with Product Opportunity Index scores of 83.6 and 83.13 respectively, demonstrate 
a growing demand for beer products. These countries boast a vibrant tourism industry and a rising mid-
dle class with an increasing preference for quality beverages (López-Guzmán et.al, 2013). Namibia can 
leverage its brewing heritage to establish itself as a trusted supplier of beer products in this region. By 
forging trade relationships with these nations, Namibia can contribute to their hospitality sector, pro-
mote cultural exchange, and enhance economic ties between the two regions.

Trade Opportunities in Northern Africa - (Libya, Algeria, and Egypt)
Northern Africa presents a promising market for Namibia’s bovine exports. Libya, Algeria, and Egypt, 
with Product Opportunity Index scores of 79.56, 78.9, and 78.2 respectively, demonstrate a growing 
demand for quality meat products. These countries have a substantial consumer base and a thriving food 
and hospitality industry (Agwa et.al 2017) and (Buzgeia et.al, 2021). By capitalising on this  
opportunity, Namibia can meet the demand for bovine products and contribute to the region’s food 
security while strengthening economic ties.

Trade Opportunities within Southern Africa - (Botswana, South Africa, Zambia, Zimbabwe, 
Mozambique, Angola, and Eswatini)
Namibia can also explore trade opportunities for beer exports within the Southern Africa region. Bo-
tswana, South Africa, Zambia, Zimbabwe, Mozambique, Angola, and Eswatini, with Product Oppor-
tunity Index scores ranging from 93.63 to 83.58, exhibit a strong demand for beer products. With its 
rich brewing tradition and high-quality ingredients, Namibia can cater to the diverse beer preferences 
of Southern African countries. security while strengthening economic ties.
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2  Africa’s Investment Gateway. AfCFTA: Intra-trading as the future of African economies. (2020)
3 Facebook: Social Connectedness Index Data. August, (2020)

Fig 5: Top 5 African countries by POPI that import Beer that Namibia produces/exports

Fig 6: Top countries in the same region that import Beer that Namibia produces/exports
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4  Ranking of Social Connectedness Index adapted from Facebook SCI index = … combined with commodities 
intersection for the country = Number of exportable products from country i / Number of products imported 
by country j

Commodity 4: SALT

Namibia, endowed with vast salt pans and a favourable coastal location, possesses significant trade 
opportunities in the export of salt (Milewski et.al, 2017). With its abundant salt resources and high-quality 
production methods, Namibia can establish itself as a reliable supplier of salt products. 

Trade Potential in Central Africa - (Congo - Brazzaville and Congo - Kinshasa)
Namibia can tap into the Central African market for salt exports. According to the Product Opportunity 
Index, Congo - Brazzaville and Congo - Kinshasa are prominent countries in this region, with scores of 
87.48 and 87.27, respectively. These countries exhibit a strong demand for salt due to their diverse  
industries, a growing population and a malnutrition/mineral deficiencies  issue that has existed in  
Congo - Kinshasa for years (Ulimwengu et.al 2021). Namibia’s competitive advantage lies in its extensive 
salt pans (Milewski et.al 2017).  By establishing trade partnerships with Central African countries,  
Namibia can meet their demand for salt, contribute to their industrial and agricultural sectors, and 
strengthen economic ties between the nations.

Trade Opportunities in Eastern Africa - (Uganda)
Eastern Africa presents a promising market for Namibia’s salt exports. Uganda, with a Product Oppor-
tunity Index score of 87.25, showcases a growing demand for salt products. Uganda’s agricultural sector, 
food processing industry, and expanding population create a favourable market for Namibia’s salt exports. 
Namibia’s abundant salt resources and commitment to quality can position it as a reliable supplier of 
salt products in Eastern Africa. By forging trade relationships with Uganda and other Eastern African 
countries, Namibia can contribute to their food security, support their industrial activities, and enhance 
economic cooperation in the region.

Trade Opportunities in Western Africa - (Nigeria and Côte d’Ivoire)
Western Africa also offers significant trade opportunities for Namibia’s salt exports. Nigeria and Côte 
d’Ivoire, with Product Opportunity Index scores of 85.08 and 84.86 respectively, demonstrate a strong 
demand for salt products. Namibia’s vast salt reserves and commitment to sustainable extraction methods 
can position it as a preferred supplier of salt products in Western Africa.

Trade Opportunities within Southern Africa - (Zimbabwe, Angola, South Africa, Zambia, Mozam-
bique, Malawi, and Botswana)
Namibia can also explore trade opportunities for salt exports within the Southern Africa region. Zimba-
bwe, Angola, South Africa, Zambia, Mozambique, Malawi, and Botswana, with Product Opportunity 
Index scores ranging from 93.97 to 85.79, showcase a strong demand for salt products. With its abun-
dant salt resources and advanced production techniques, Namibia can cater to the diverse salt require-
ments of these  Southern African countries. 
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Fig 7: Top 5 African countries by POPI that import Salt that Namibia produces/exports

Fig 8: Top countries in the same region that import Salt that Namibia produces/exports
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Commodity 5: TOMATOES

Namibia’s thriving tomato industry presents significant trade opportunities for the country to sell its 
produce to various African countries. Among the nations listed, Ghana, Senegal, Cape Verde, Seychelles, 
and Mauritania show promising potential for Namibia’s tomato exports.. 

Trade Opportunities in Western Africa (Ghana, Senegal and Cape Verde)
Ghana offers a highly favourable market for Namibia’s tomato exports. With a high Product Opportuni-
ty Index of 89.55, it indicates a strong demand and market readiness for tomatoes. The work of  
Robinson & Kolavalli, (2010) spoke to the epileptic productivity of the Tomato value chain in Ghana 
and how external support would be needed. Melomey et.al (2019) also noted that the Tomato value 
chain in Ghana needs a development adjustment program because of low supply and high demand of 
tomatoes. This situation  creates a great opportunity for trade of tomato between Namibia and Ghana. 
Establishing trade partnerships with Ghanaian distributors and retailers can help ensure a consistent 
supply of high-quality Namibian tomatoes to meet the growing demand. 
 
Furthermore,  Senegal, presents a significant trade opportunity for Namibia’s tomato exports with a 
product opportunity index of 87.57.  There have been discussions  on food fortification in Senegal lately 
due to malnutrition that emanates from low quality farm produce (Abdoulaye & Manus, 2018).  
While Senegal works on its food security and standards, it can in the immediate start tapping into trade 
opportunities for the importation of food from other Africa  countries (Maertens & Swinnen, 2006).  
Leveraging the  existing trade networks or collaborating with local distributors can help Namibian  
tomato exporters establish a foothold in Senegal’s market and supply high-quality tomatoes to meet the 
needs of the growing population. Cape Verde is another west African country that provides a  
promising market for Namibia’s tomato exports with a product opportunity index of 86.76.  
With its Product Opportunity Index indicating favourable conditions, Namibian farmers can explore 
opportunities to establish trade ties with Cape Verdean importers and retailers. Cape Verde’s reliance on 
imported fruits and vegetables due to limited domestic production creates an avenue for Namibian toma-
toes to fill this gap (Brilhante et.al, 2021). 

Trade Opportunities in Eastern Africa (Seychelles)
The Seychelles presents an attractive market for Namibian tomato exports with a trade opportunity  
index of 86.59. Although geographically distant, the Seychelles relies heavily on imports to meet its 
fresh produce requirements (Hardy, 2021). There are also issues of low agricultural activities in the  
Seychelles, a situation which presents a great opportunity for trade between Namibia and the Seychelles. 

Trade Opportunities in Northern Africa (Mauritania)
Mauritania offers trade opportunities for Namibia’s tomato exports with a trade opportunity index of 
86.49. Mauritania’s reliance on imports to meet its food demand, coupled with its growing population, 
creates a market for Namibian tomatoes. By leveraging existing trade routes and establishing  
distribution networks, Namibian exporters can introduce their produce to Mauritanian consumers and 
provide them with fresh tomatoes. 
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Fig 10: Top countries in the same region (Southern Africa) that import Tomatoes that Namibia produces/exports

Fig 9:  Top 5 African countries by POPI that import Tomatoes that Namibia produces/exports
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05 TRADE OPPORTUNITIES BY REGIONAL ECONOMIC COMMUNITIES 

Arab Maghreb Union (AMU/UMA): Algeria, Libya, Mauritania, Morocco, Tunisia

The Economic Community of West African States (ECOWAS): Benin, Burkina Faso,
Cape Verde, Cote d’Ivoire, Gambia, Ghana, Guinea, Guinea Bissau, Liberia, Mali, Niger,
Nigeria, Senegal, Sierra Leone, Togo 



� 16

The East African Community (EAC): Burundi, Kenya, South Sudan, Tanzania, and Uganda.

The Intergovernmental Authority on Development (IGAD): Djibouti, Ethiopia, Eritrea,
Somalia, Sudan, Uganda and Kenya
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The Common Market for Eastern and Southern Africa (COMESA): Burundi, Comoros,
Democratic Republic of the Congo, Djibouti, Egypt, Eritrea, Eswatini, Ethiopia, Kenya,
Libya, Madagascar, Malawi, Mauritius, Seychelles, Somalia, Su`dan, Tunisia, Uganda,
Zambia, Zimbabwe

The Southern African Development Community (SADC): Angola, Botswana, Comoros, 
Democratic Republic of the Congo, Eswatini, Lesotho, Madagascar, Malawi, Mauritius,
Mozambique, Namibia, Seychelles, South Africa, Tanzania, Zambia, Zimbabwe
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The Economic Community of Central African States (ECCAS): Angola, Burundi, Cameroon, 
the Central African Republic, Chad, the Republic of Congo, Democratic Republic of the
Congo, Equatorial Guinea, Gabon, São Tomé and Príncipe

The Community of Sahel-Saharan States (CENSAD): Benin, Burkina Faso, Cape Verde,
Central African Republic, Chad, Comoros, Djibouti, Egypt, Eritrea,  Gambia,  Ghana, 
Guinea,  Guinea-Bissau,  Ivory Coast,  Kenya, Liberia, Libya, Mali, Mauritania, Morocco,
Niger, Nigeria, São Tomé and Príncipe, Senegal, Sierra Leone, Somalia, Sudan, Togo, Tunisia
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06 Highlight of Special Commodities 

Namibia has several strengths in tourism that can attract more people globally from other countries. One 
of its major attractions is its natural beauty, including its diverse landscapes, wildlife, and natural resources 
(Tervo-Kankare et al., 2017). Namibia is considered to have great potential as a nature-based tourism 
destination (Tervo-Kankare et al., 2017). The country’s national parks, such as Etosha National Park, 
offer unique opportunities for wildlife viewing and safari experiences (Kruger et al., 2014). These natural 
attractions appeal to both first-time visitors and repeat visitors (Kruger et al., 2014).  
 
Additionally, Namibia’s cultural diversity is another strength that can attract tourists. The country is home 
to various ethnic groups, each with its own traditions, languages, and customs (Jänis, 2014). Cultural 
tourism, including visits to traditional villages and cultural events, can provide visitors with a rich and 
immersive experience (Jänis, 2014). Furthermore, Namibia’s tourism sector has been recognized as one of 
the most mature and successful in Africa (Silva & Khatiwada, 2014). The country has implemented strategic 
frameworks for innovative tourism and sustainable development, which have contributed to its growth and 
success (Baporikar, 2022). The government has also prioritized tourism as a key focus of development and 
economic growth, leading to the creation of national policies and plans to support the industry (Lacey & 
Ilcan, 2014). These initiatives have helped to attract investments in tourism and fostered a positive image of 
Namibia as a tourist destination (Hattingh, 2018).

To attract more people globally, Namibia can focus on marketing its unique selling points. Emphasising 
the country’s natural beauty, wildlife, and cultural diversity in promotional campaigns can help to capture 
the interest of potential tourists. Collaborating with international travel agencies and tour operators can 
also expand the reach of Namibia’s tourism offerings and attract more visitors from different countries. 
Additionally, investing in infrastructure development, such as improving transportation networks and 
accommodations, can enhance the overall tourism experience and make Namibia more accessible to 
international travellers. It is important for Namibia to continuously monitor and adapt to global tourism 
trends and the needs of tourists (Kruger et al., 2014). This will enable the country to stay competitive in the 
tourism industry and ensure the long-term sustainability of its attractions. 
 
Namibia can also consider diversifying its tourism offerings by developing niche markets, such as adventure 
tourism, eco-tourism, and cultural tourism, to cater to different interests and preferences of travellers. In 
conclusion, Namibia’s strengths in tourism lie in its natural beauty, wildlife, cultural diversity, and successful 
tourism sector. By effectively marketing its unique attractions, collaborating with international partners, and 
investing in infrastructure development, Namibia can attract more people globally and further enhance its 
position as a desirable tourist destination.

Namibia possesses significant untapped trade opportunities in the areas of tourism, the creative economy, and 
technology. While the country has these valuable assets, it has yet to fully capitalise on them and showcase 
their potential to the world.

Commodity 1: TOURISM
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Namibia  is home to a thriving creative industry that encompasses a wide range of artistic expressions 
(Sarantou & Miettinen, 2021). From film and visual arts to music and fashion, Namibia’s creative sector is a 
tapestry of diverse talents, each weaving their unique stories and contributing to the country’s cultural fabric. 
Highlighted below are the creative industry opportunities areas that already exist in Namibia but at the same 
time carries a huge potential to further catalyse the global role of Namibia in the creative sector.

Commodity 2: CREATIVE ECONOMY

Film and Media
Namibia’s film industry has gained international recognition for its awe-inspiring landscapes that have 
served as backdrops for numerous movies and documentaries (Mwilima & Haikali, 2018).  
Local filmmakers, both established and emerging, are harnessing the power of storytelling to shed light 
on Namibia’s history, culture, and social issues. The Namibian film industry is evolving, with a  
growing number of talented directors, producers, and actors making their mark on both local and 
global screens.

Visual Arts
Namibia’s visual arts scene is a vibrant tapestry of creativity, showcasing a fusion of traditional and 
contemporary styles. From paintings and sculptures to installations and mixed-media works, Namib-
ian artists are known for their ability to capture the essence of the country’s landscapes, wildlife, and 
cultural diversity (Razafindrakoto, 2020). Art galleries and exhibitions provide platforms for artists to 
display their works, while fostering dialogue and appreciation for visual arts in the local community.

Music and Dance
Music and dance play a central role in Namibian culture, reflecting the country’s rich ethnic traditions 
and modern influences. Traditional genres such as Oviritje, Damara Punch, and Oshiwambo rhythms 
coexist with contemporary styles like Afro-pop, hip-hop, and jazz. Namibian musicians and dancers 
captivate audiences with their unique performances, showcasing their talent and cultural heritage 
through captivating rhythms and energetic movements (Karumazondo, 2017).
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Another area of strength in technology for Namibia is its livestock traceability system. The Namibian Livestock 
Identification and Traceability System (NamLITS) has been successful in enabling the export of safe meat 
products to overseas markets (Prinsloo & Villiers, 2017). This system, which includes the use of ear-tagging and 
data management, ensures the traceability of livestock from production to sale. The successful implementation 
of this system demonstrates Namibia’s capability in developing and implementing technology solutions for the 
agricultural sector, which can be shared with other countries. Namibia also has expertise in advanced treatment 
technology for wastewater treatment. The Windhoek Goreangab water reclamation plant in Namibia is an example 
of the successful application of advanced treatment technology for producing potable water from treated sewage 
(Loosdrecht & Brdjanovic, 2014). This demonstrates Namibia’s capability in developing and implementing 
innovative solutions for water management and treatment, which can be valuable for other countries facing similar 
challenges. growth.

Furthermore, Namibia has shown success in utilising financial development and innovation for economic growth. 
Studies have found a positive causality between financial development and economic growth in Namibia (Kapaya, 
2020). This suggests that Namibia has the potential to export its financial innovations and expertise to other 
countries to support their economic development. In summary, Namibia has a lot of untapped trade opportunities 
within its technology and innovation sector that can be shared with neighbouring countries and the rest of the 
world.

Namibia has several strengths in technology that it can export to other countries. One of these strengths is 
the use of information communication technology (ICT) in promoting firm growth. A study conducted 
in Southern Africa, including Namibia, found that the use of ICT is a key determinant of firm growth 
(Masenyetse & Manamathela, 2023). This suggests that Namibia has the expertise and infrastructure to 
develop and implement ICT solutions that can be exported to other countries to support their economic 

Commodity 3: TECHNOLOGY
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08 APPENDIX: ADDITIONAL OPPORTUNITIES FOR NAMIBIA
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07 ABOUT SCI TRADE PLATFORM

The SCI Trade Platform is a web platform that allows users to discover immediate opportunities for trade 
flows under AfCFTA across Africa for traders seeking to
expand their business. The platform is based on the SCI Trade Opportunity Index. The index uses Social 
Connectedness Index (Michael Bailey et al., 2018) and trade data to generate a model that reveals and ex-
plores trade opportunities amongst Africa countries. 

Other benefits of the index are:

     Commodities Intersection
     Our index reveals latent possibilities of goods and services a country can export      
     and import to/from connected countries, as well as the estimated value of the   
     commodities.

     Trade Value Between Countries
     Using social connectedness & trade flow data from across Africa, interested 
     traders can view the value of trade between countries.

Access the platform via: https://www.scitrade.africa/  

http://https://scitrade.africa/

